
If Facebook were a country, it would be the fifteenth largest in the 
WORLD, checking in at 80 million registered members, and 
growing rapidly. Social networking is changing the landscape, and 
there are opportunities for your credit union to get involved. Join 
one of the credit union world’s true innovators for this eye-opening 
workshop, to learn how you can utilize your credit union's existing 
resources to create and deepen online and offline relationships 
with your members, and in the process sell more products.

ATTEND THIS WORKSHOP AND LEARN:

• The fundamentals of the explosive growth of social 
media/networking

• How social networking can further your credit 
union

• Case studies of CUs using social media 
successfully

• Actually get started using the new tools

BIO 
As the founder of  EverythingCU.com, Morriss is responsible for 
creating one of the most remarkable forums for the exchange of 
ideas in credit union history.  Under Morriss' leadership, 
EverythingCU.com has become the central hub connecting 
thousands of credit union executives across the country. Working 
from headquarters in a converted industial mill in Holyoke, Mass., 
EverythingCU.com hosts 6302 credit union professionals. In 
addition to launching EverythingCU.com, Morriss has worked for 
more than decade as a marketing and design consultant for credit 
unions and other clients; and has never faltered from putting the 
members' perspective first. He uses his entrepreneurial experience 
to help credit unions across the 
nation in their marketing and 
social media strategy.

Morriss Partee
Chief Experience Officer
EverythingCU.com

Voice: 413-535-0621
Email: morriss@EverythingCU.com
Blog: everythingcu.wordpress.com

Testimonials:

“Thank you again for traveling out to 
the great NW and making our forum 
one of the most successful we've 
had!” 

— Laura Wieking, Dir. of 
Communications, CU Assoc. of Oregon

“The session went great and the 
attendees agree.” 

— Kay Neidlinger, VP of Comm., 
Indiana CU League

“Wow!  So much interesting and 
helpful information for me!  Very 
incredible and necessary 
information for us!”

—Attendee in Oregon

“I was touched, and so admire 
Morriss’ heart and passion for the 
credit union movement” 

— Attendee in Texas

WORLD 2.0 WORKSHOP FOR CUs



IMPORTANT - BRING YOUR LAPTOP
We’ll DO this stuff, not just talk about it!

Purpose of the Workshop
Get a hands-on, practical understanding of social media and 
networking, and start using the tools to help your CU compete and 
win in World 2.0. Bonus: it’s surprisingly easy and low cost.

How this objective is accomplished: Instead of having a speaker 
talk at you at length, we’ll actually get started using these tools 
online with your laptops right in the workshop.

9:00-10:00 World 2.0 Overview

We start with some background and some jaw-dropping facts and 
figures. There’s an entire economy that has sprung up that many 
aren’t even aware of.
What you get: An understanding of the radically new environment 
we now live in. Why engaging in online social networking 
addresses the question “why aren’t we reaching more young 
adults?” Also included, case studies of what is working now, and 
the business case to be doing this new stuff.

10:15- 10:45 Instant microblogging

Not only will we see microblogging in action, we’ll set-up and 
connect your account. It’s quick, free and easy. We will 
communicate in real-time with CU professionals as well as social 
media folks across North America. 
Why: Nothing will help you better understand the online world 
and the tools that young people are using than to see this in action. 

10:45-Noon Blogging

There are a myriad of reasons why more CU’s aren’t blogging with 
their members. We’ll learn why blogging is a perfect, natural 
evolution of the credit union philosophy and spirit. Getting set up 
with a blog is quick, free, and easy. Even if you are familiar with 
blogging, many people don’t know how to effectively engage the 
blogosphere. If time permits, we can cover how to increase 
readership and awareness of your blog, and therefore of your credit 
union.
What you get: Re-engagement of your membership with your 
credit union, at the same time attracting new members.

Noon-1:15 Lunch break

1:15 - 2:00 Social networks

If MySpace were a country, it would 
be the FOURTH LARGEST country 
on the planet. And now Facebook 
has surpassed MySpace in terms of 
activity. We’ll sign up right then and 
there. It’s quick, free, and easy.
What you get: Learn new avenues 
to spread the word about your 
seminars and community events.

2:15 - 3:00 Integrated Marketing Today

Integrated marketing used to mean 
TV, radio, and print. Today it means 
consistency of message (and tags) 
across web site, blog, social 
networks, YouTube, Flickr, AND 
traditional media, AND that your 
front line is on board. We’ll explore 
these new marketing avenues.

3:15 -4:00  Q & A

Questions are encouraged 
throughout the day, and this 
additional time is for covering any 
aspect further.

This schedule is a rough guide of the 
topics. Can be adjusted as needed.

Testimonials:

“Our credit union is just getting 
started with world 2.0, but I came 
out of the workshop with a better 
understanding. Thanks to you, Dan 
and Adam for putting on a great 
workshop!!!” 
— Walter Everhardt, Dir. of Marketing, 

First New York FCU, Albany NY

For more, visit http://urltea.com/2bch

WORLD 2.0 CU WORKSHOP


